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Control how users access Wi-Fi
and what they can do

Grow your business by creating
new opportunities and incentives
for venues

Address the unique
requirements of different
industries and customer type

Package services that are
tailored to customer
specifications

Create a branded offering
portfolio through white label

Choose the access point and/or
normalize legacy networks
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and for venues

Increase customer loyalty

Promote your brand

INncrease your presence on
social media

Generate qualified leads for
marketing campaigns

Deliver location-based
content and a customized
user experience

Survey customers to
Increase engagement and
capture information

Learn more about customer
demographics, preferences
and online behavior

Promote products and
services, and engage
customers with special offers

Earn extra revenue with third-
party advertising

Deliver a compelling online
customer experiencece
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User Account

Wi-Fi
9] ACCEeSS

methods

Advanced
Social Login

, Click-through
How users sign-up

/ sign-it to go
online * N 802.1X
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The same Cloud4wi account
allows managing a large
network of hotspots and

clustering them in groups
(WiFi Areas)

(Tenant
Account)

WiFI Area

Clustering
Network and Service
Groups




Each WiFi Area can be
different from the others in
terms of configuration and
capabilities to deliver location-
based services and experience

(Tenant
Account)

WiFI Area

Differentiation

E Splash Portal
@Y Internet Plans

ADPPS

=30 Access Methods




The Tenant can delegate the
full or partial control of each

WiFI Area to a local owner :
(managed service offering) e egathﬂ:
—Hlerarchical
Multi-level
control
(Tenant
Account)

Delegate full or
partial control

L John L Hellen & Edna



Splash Portal
hierarchical control

Content managed
by the Tenant

B Content customized
B by each WiFi Area
manager




Each Wik Area local owner
can manage his own service
through a simplified Control
Panel

(Tenant
Account)

L John L Hellen & Edna

Tenant Control
Panel

WiFi Area
Control Panel



5 COOL chain
L T ] Marketing & I'T director

SN

Example

To define global promotions

To create adv plans with sponsors
To define Internet policies

Centralized
COOL management
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The MSP Level addresses the

players providing an offer to
big customers who need to

get the control at Tenant level

branches

e MSP Level

Multi-tenant Control

Full managed service / delegation
Support

Aggregated analytics
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Cloud control
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_ 9 9 o
2 Click-through 0 0.00% 0 0.00% 0 0.00% 15.56 % M Facebook
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How loyal are
users?
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Loyality
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v' Location-based

Wi-FI advertising
Marketp\ace v' Marketing tools
v’ Survey
v’ Couponing

v’ Gaming, utilities,
~ | HH B widgets, etc.
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Monetize
the initiative

Email Analytics
ooooo ro Marketing
. m H
Adverhsmg Social Instant
Win

Mktg
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Users

Nearby  Geo Chat Pin-Up

Weather  Internet Spot
News




Full page advertising

SpOﬂSOred experience triggerec

W|‘|:\ when users connect to
Wi-Fl or go on-line



Social Media 0006 O
Brand I

\ 4
Awareness 0
———

|
|
|
\ 4
Facebook Like iw

Ask users to like company page,
before going online




Social Media 000 0

I
\

Emilia Traficante
L 7 mins - Cloud4Wi Social Login - $&¥

DIAMOND - Luxury Resort & Spa

Facebook Post

Ask users to post company
message on their Facebook

Like - Comment - Share

timeline



Generate leads
through hotspot
SIgn-up
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Direct Marketing

Send users promotional
communications

222222

Social
network




Customer
surveys

Ask users to take a
survey before they go
on-line




The thinnest tablet ever

| ocation-
hased
Advertising

Deliver the right
message at the right
time and place
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development SDK
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Thanks

Cloud4Wi Inc

One Market Street

Spear Tower, 35th and 36th Floors
San Francisco, 94105, California
United States of America

Tel: +1415-293-8164
E-mail: info@cloud4wi.com

www.cloud4wi.com

Cloud4dWi

www.cloud4wi.com



Resources

Knowledge Support
Base Premium Support by
User Guides Ticketing System

Community

Support, Suggestions and
|deas

You T Video

Demonstrations
& Use Cases




